Launching a Web site? Online newspapers can
offer a 137-percent lift in message association.

Want to reach C-level and other top management?
Following exposure to an ad campaign in online
newspapers, C-level managers showed a
23-percent increase in aided brand awareness;
VP/director-level managers showed a 38-percent
increase; and other management showed a
37-percent increase.

Launching a new product or service? An 80-
percent lift was reported among consumers who
saw campaigns on online newspaper Web sites.

Want to increase sales? Ads in online newspapers
generate double-digit lift in five advertising
categories, with the highest lift—not surprisingly—
in retail (34 percent). To put this in perspective,
gains in retail purchase intent from portals (such
as Yahoo! and Google) average just 3 percent!
Online newspapers were more than nine times as
effective as portals at influencing consumers to buy
products after seeing an online ad, and more than
twice as effective as campaigns on even closely
related news and information sites.

In the consumer-packaged goods category, ad
awareness from online newspaper campaigns was 27
percent higher than that of campaigns run on portals,
but purchase intent—a user's inclination to buy
something after seeing an ad—was 57 percent higher!
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