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Newspaper ads

Magazine ads

TV ads 6
Billboard/Outdoor ads &
Radio ads 7
Cinema ads 8

Opt-in email ads
Direct mail 5

Product placements

Online search ads
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Ads on mobile devices

Non-opt-in emails

Telemarketing
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5-minute clip | 10.78
2-minute clip [ 7.23
1-minute clip [ 6.23

30-second clip [ 4.61

15-second clip — 3.48

0 2 4 6 8 10 12 14 16
Average Length of Ads (In Seconds)

Length of Video Clips

!II n # 7



Length of Video Clips
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10-minute clip — 26.9

5-minute clip I 20.36

2-minute clip IR 13.71
1-minute clip NN 11.44

30-second clip |G 8.58

15-second clip _ 6.13

0 5 10 15 20 25 30

Average Length of Ads (In Seconds) Excluding Those Unwilling to
Watch Any Advertising
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They are interesting; might
A lot of the ads are provide some information about

relevant new products

Keeps me

Informative “in the know”

They are creative and
build upon the community
atmosphere.

Entertaining and colorful.
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I’'m there to talk to
They Are Annoying. friends, not be sold to.

I’m not interested In
Too many ads. the ads.

N My Choice. I'm in control
and often leave quickly if

they annoy me.

Distracting and intrusive.
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The
Weather
Channel

weather.com
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