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=Source: Dynamic Logic's AdReaction 5 Survey, n=933 U.S. respondents, fielded Sept 2007
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Source: Dynamic Logic's AdReaction 5 Survey, n=933 U.S. respondents, fielded Sept 2007
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Overall N=2,292 campaigns, n=3,967,340 respondents; 
Video N=192 campaigns, n=241,673 respondents; Non-Video N=1,571 campaigns, n=2,484,984 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Overall N=2,292 campaigns, n=3,967,340 
respondents; Video N=192 campaigns, n=241,673 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Overall N=2,292 campaigns, n=3,967,340 
respondents; In-Stream Video N=53 campaigns, n=61,691 respondents; Non In-Stream Video N=68 campaigns, n=89,496 
respondents



�*

�	�	
����

���

���

��� ��� ���

	��
���

���


��

����

�

�

�

�

 

��

��

��

�#�
�.
-����(
��

�#�
�

"������ ���
��.
)
���.�/)

0������
�(��� -���
��� '����1�%�+�

���
����������������2)
���3
"#��$����%������2)
���3

�����������	�
������
��������
��	�����	�����
��	��� �
���
���
�

����	��
�
���������
�����
��
�
����

 �����������	 �	��
������
�������
���
����������������������
�

�	�

4�����
��
���������
5
(��,%���
������
�*
����
.������ *
�����
6
)�����

Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents; Music/Streaming Music 
Video N=22 campaigns, n=11,792 respondents; Portals Video N=79 campaigns, n=58,892 respondents; Movies/Video/TV Video N=48 campaigns, 
n=30,250 respondents; Entertainment Video N=29 campaigns, n=18,309 respondents; Services Video N=46 campaigns, n=31,674 respondents; 
News/Info Video N=43 campaigns, n=25,305 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents; 
CPG Video N=68 campaigns, n=84,330 respondents; Auto Video N=25 campaigns, n=29,133 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents; 
CPG Video N=68 campaigns, n=84,330 respondents; Auto Video N=25 campaigns, n=29,133 respondents
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Source: MarketNorms, Last 3 Years, Q1/2008, N=2,247, n=3,954,420; CPG Norms, Last 3 Years, Q1/2008, N=723, 
n=1,186,791
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents; 
Non-Video N=1,571 campaigns, n=2,484,984 respondents
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Source: Dynamic Logic MarketNorms, Q2/08; Overall N=2,292 campaigns, n=3,967,340 respondents; Video N=192 
campaigns, n=241,673 respondents.  Note: Each data point is represented by average data from rolling 4 quarters (i.e., 
the 15.8 for Video in Q1/06 represents the average delta of campaigns from Q2/05-Q1/06).  
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