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US Online Video Advertising Spending Growth,
2008-2013 (% change)

55.9%

A8 5%

65, 2%

2013 0%

Note: amline wdeo adwertising includes in-stream (such as prerall and
averlays), in-barmner and in-text (ads deliverad when Usars mouse over
relevant wards)

Source; eMarketer, August 2008

US Online Video Advertising Viewer Penetration,
2007-2012 (% of total Internet users)

59.2%

(7%

T2.0r%

2012 B0.6%

Note! amine wdeo advertising viewer defined as an individual who sees
any farmn of video advertising (in-stream, in-banner, in-text) at least once a
month

Source; eMarketer, August 2008

Dynamic Logic

Do you think online video is still emerging ‘-’a'UEC,!,',Cg& ia
as a marketing/advertising channel, or is it now

mainstream?

1. Emerging-- we're dipping a budgetary toe
2. Mainstream-- we're spending
3. Overrated

62%
38%

1 2

96 60
Total: 156
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SLMSNBC
New Hampshire flooding

Ok, 10t Gow. John Lynch dedares a state of emergency
after the weckend's heavy rains caused massive flooding
WHDH-TY's Linda Ergas reparts,
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Source: Dynamic Logic's AdReaction 5 Survey, n=933 U.S. respondents, fielded Sept 2007




% & &

10-minute clip I 1/ 7

5-minute clip | 10.78
2-minute clip [ 7.23
1-minute clip [ 6.23

30-second clip [ 4.61

15-second clip — 3.48

0 2 4 6 8 10 12 14 16
Average Length of Ads (In Seconds)

Length of Video Clips

Source: Dynamic Logic's AdReaction 5 Survey, n=933 U.S. respondents, fielded Sept 2007 <
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Source: Dynamic Logic's AdReaction 5 Survey, n=933 U.S. respondents, fielded Sept 2007
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Overall N=2,292 campaigns, n=3,967,340 respondents;
Video N=192 campaigns, n=241,673 respondents; Non-Video N=1,571 campaigns, n=2,484,984 respondents %
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Overall N=2,292 campaigns, n=3,967,340
respondents; Video N=192 campaigns, n=241,673 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Overall N=2,292 campaigns, n=3,967,340
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents; Music/Streaming Music
Video N=22 campaigns, n=11,792 respondents; Portals Video N=79 campaigns, n=58,892 respondents; Movies/Video/TV Video N=48 campaigns,
n=30,250 respondents; Entertainment Video N=29 campaigns, n=18,309 respondents; Services Video N=46 campaigns, n=31,674 respondents;
News/Info Video N=43 campaigns, n=25,305 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents;
CPG Video N=68 campaigns, n=84,330 respondents; Auto Video N=25 campaigns, n=29,133 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents;
CPG Video N=68 campaigns, n=84,330 respondents; Auto Video N=25 campaigns, n=29,133 respondents
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Source: Dynamic Logic MarketNorms, Last 3 Years through Q2/08; Video N=192 campaigns, n=241,673 respondents;
Non-Video N=1,571 campaigns, n=2,484,984 respondents _
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Q106 Q206 Q306 Q406 Q107 Q207 Q307 Q407 QL08 Q208

Overall N=685 Overall N=722 Overall N=715 Overall N=705 Overall N=700 Overall N=712 Overall N=747 Overall N=798 Overall N=810 Overall N=808
Video N=38 Video N=48 Video N=49 Video N=57 Video N=58 Video N=64 Video N=70 Video N=73 Video N=69 Video N=58

Source: Dynamic Logic MarketNorms, Q2/08; Overall N=2,292 campaigns, n=3,967,340 respondents; Video N=192
campaigns, n=241,673 respondents. Note: Each data point is represented by average data from rolling 4 quarters (i.e.,
the 15.8 for Video in Q1/06 represents the average delta of campaigns from Q2/05-Q1/06).
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Source: Dynamic Logic’s MarketNorms
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