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MB Ad Engagement prediction

Correlation = 0.88

0.0

0.5

1.0

1.5

2.0

2.5

0.0 0.5 1.0 1.5 2.0

Correlation = 0.88

0.0

0.5

1.0

1.5

2.0

2.5

0.0 0.5 1.0 1.5 2.0

Millward Brown Link™ prediction validation
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Does it have the potential to 
affect brand associations as 

required?
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Does the ad generate 
interest in the brand?

0
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Will the ad be remembered 
and linked to the brand?
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Final M*A*S*H

Super Bowl XXX

Who Shot JR?

Evolution of Dance

Princess Diana’s funeral

Den divorces Angie

Wedding of Charles & Diana

Millions of viewing 
households/views
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Dove ‘Evolution’ film 
achieved 1.7m 

viewings on the net in 
2006 and generated 3x 
more hits on the Dove 

website than their 
Super Bowl ad… which 

cost $2.5m to show.
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What are the 
characteristics of 
films that have 
travelled/ 
created buzz?
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