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COLUMBIA TRISTAR FILMS UK
WORKED EXCLUSIVELY WITH MSN THROUGHOUT
APRIL-JULY 2002 TO LAUNCH SPIDER-MAN ONLINE...
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. lookTor an appropria
~online partner. SPDE i
~operating unit of Sony Ny ' e i urope.
Picture artai ent and =L ::::L“_‘“;E_::'w“"f e onus was very much
~oversees the activities o 3 i o P G Lo gy et o on MSN UK to convertits
~the studio's digital ; : =i e e 1 W i own hefty vital statistics
production and online ' Hrnina e : into good news for the
veb-slinger.

~_selling points such as its 11.1 million visitors per month in ~ enable consumers to Interact with the Spider-Man brand.
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| But, when the campaigr

| dust had settleq, did the smashed records andthe new  deeper and richer unaderstanding or tne film's backgrouna
| _pbanner tormats actually meet the client's opbjectives? - a vast number of tn ere editorially |
ariven. ave been suchn a Success

people Watchmg the outcome of this test run - says: "We
expected to see this enhance awareness building in
advance of the more traditional marketing efforts, but we




