N\ediaPost Reader Survey Results



 MediaPost partnered with leading marketing research
company, Dynamic Logic, to field a survey to measur e the
opinions of the marketing, advertising and media in dustry
about current trends.

 The study was fielded March 13-15, 2007 and an emai | survey
Invitation was sent to all MediaPost subscribers as King for
participation in the online survey.

 Results are based on 1,089 respondents.



Buzzwords like “Web 2.0” and “engagement” are among those that
respondents would like the industry to stop using.

Less than 20% of media budgets make up Internet-based marketing
and advertising for the coming year, according to respondents.

Search marketing tends to be the digital marketing area poised for
the most activity for 2007.

Respondents see pay-per-click search as the area in which they
plan to spend the most.

The role of agencies is seen as becoming more relevant.

Online creative is “getting a little better,” according to 60% of
respondents, suggesting there is still room for improvement.
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“..Web 2.0..”

‘.. engagement..”
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50% feel it is a ‘Fad for the
Lucky Few’

24% believe
that ‘Anyone
can do Viral’







Web of Interconnected Data
Big Media Mingling with
Individuals
Virtual and Offline Blending

A World of On Demand Content
All of the Above
None of the Above

Don't Khnow
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www.dynamiclogic.com

cgoodman@dynamiclogic.com




