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Campaign Objectives

Introduce new theme — “Florida Orange Juice. The best start under the
sun.” — with a rich user experience

Measure branding impact and direct response

Educate about benefits of drinking orange juice without driving users to a
website

Maximize budget

Creative Strategy

Develop engaging creative utilizing Eyeblaster technology to overcome
limitations imposed by standard ad units

Generate brand interest and interaction (without clicking through to
website)

Create “microsite” daughter windows to enrich user experience with
orange juice facts and recipes

Media Plan

Target Audience
Mothers 25-44 with children aged 3—17 in home

Frequency
4+

Flight
12/3/01 — 4/30/02

Sites

American Greetings, Better Homes and Gardens, Child.com, FamilyFun.com,
iVillage, Ladies’ Home Journal, HealthyKids, L90 Network, Parents.com, Tribal
Fusion Network

Tracking and Metrics

Brand impact study via Dynamic Logic
Real-time direct response reporting via DoubleClick and Eyeblaster
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